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Goal:    Be  seen  as  helpful  enough  to  be  reassuring,  
but  be  able  to  hand  off  to  the  experts


-       Present the overall background on ACA  
-    How it’s being implemented in CA 
-  Overall messaging for Covered 

California 
-  When constituents call for information 
-  When businesses call for information 
 



Quick  Background:    
Components  of  the  ACA


• Cost:	
  	
  Insurance	
  Market	
  Reforms 	
  	
  
• Coverage:	
  	
  Coverage	
  Reforms	
  
• Care:	
  	
  Delivery	
  System	
  Reforms	
  



Coverage:    Insurance  Reforms 



• Pre-­‐exis>ng	
  condi>ons	
  no	
  longer	
  a	
  disqualifica>on	
  
(for	
  children	
  now,	
  adults	
  as	
  of	
  1/1/14)	
  

• No	
  life>me	
  limits	
  on	
  coverage	
  
• Coverage	
  provided	
  for	
  adult	
  children	
  to	
  age	
  26	
  
• No	
  cost	
  preventa>ve	
  services	
  



Cost:    Insurance  Market  Reforms


• Premium	
  Variance	
  
• 	
  Age	
  Bands	
  Reduced	
  to	
  three	
  
• 	
  Geography	
  
• 	
  Family	
  Size	
  



Care


• Covers	
  Preven>ve	
  Care	
  at	
  No	
  Cost	
  to	
  Pa>ent	
  
• You	
  can	
  seek	
  emergency	
  care	
  at	
  a	
  hospital	
  outside	
  of	
  your	
  
health	
  plan’s	
  network.	
  

• Many	
  Small	
  Businesses	
  receive	
  a	
  tax	
  credit	
  for	
  providing	
  
insurance	
  for	
  their	
  workers	
  

• Workforce	
  Expansion:	
  	
  Scholarships	
  and	
  loan	
  repayments	
  for	
  
primary	
  care	
  doctors	
  and	
  nurses	
  working	
  in	
  underserved	
  
areas.	
  



Up  Next  in  California


• Medi-­‐Cal	
  Expansion	
  	
  
• Approved	
  by	
  Legislature	
  and	
  Governor	
  
	
  

• Health	
  Insurance	
  Exchange:	
  Covered	
  California	
  
• Independent	
  En>ty,	
  Independent	
  Board	
  

	
  



Current  eligibility  categories  &  income  standards 



•  Infants	
  and	
  children	
  (ages	
  0-­‐19),	
  up	
  to	
  250%	
  FPL 	
   	
  	
  
•  	
  $28,725/year	
  for	
  an	
  individual 	
  	
  
•  	
  $58,875/year	
  for	
  a	
  family	
  of	
  4 	
  	
  
	
  

•  Pregnant	
  women,	
  up	
  to	
  200%	
  FPL 	
   	
  	
  
•  $22,980/year	
  for	
  an	
  individual	
  
•  $47,100/year	
  for	
  a	
  family	
  of	
  4 	
  	
  

•  Seniors	
  and	
  persons	
  with	
  disabili>es,	
  up	
  to	
  133%	
  FPL 	
   	
  	
  
•  $15,282/year	
  for	
  an	
  individual	
  

•  Parents	
  with	
  dependent	
  children,	
  up	
  to	
  100%	
  FPL 	
   	
  	
  
•  	
  $11,170/year	
  for	
  an	
  individual	
  
•  	
  $23,550/year	
  for	
  a	
  family	
  of	
  4	
  



Quick  Review:    Medi-­‐Cal  Expansion


• Single	
  Adults	
  
• Up	
  to	
  138%	
  of	
  FPL	
  =	
  $24,000	
  for	
  family	
  of	
  four	
  
• Many	
  County	
  funded	
  pa>ents	
  (indigent)	
  will	
  be	
  able	
  
to	
  receive	
  Medi-­‐Cal	
  



Coverage  Breakdown




Covered  California




5.3 million uninsured or purchase own insurance 

2.6 million qualify for subsidies 

2.7 million purchase affordable care 

1.4 million newly eligible for Medi-cal 
 

What  is  the  target  market?




Target	
  Audience	
  



Essen%al  Health  Benefits


• Ambulatory	
  pa>ent	
  services	
  
•  Emergency	
  services	
  
• Hospitaliza>on	
  
• Maternity	
  and	
  Newborn	
  Care	
  
• Mental	
  health	
  and	
  substance	
  
use	
  disorder	
  services,	
  including	
  
behavioral	
  health	
  treatment	
  

• Rehabilita>ve	
  and	
  habilita>ve	
  
services	
  (e.g.	
  physical	
  therapy	
  
and	
  occupa>onal	
  therapy,	
  
speech	
  therapy,	
  etc.)	
  and	
  
devices	
  

	
  

•  Laboratory	
  Services	
  
• Preventa>ve	
  and	
  wellness	
  
services	
  and	
  chronic	
  disease	
  
management	
  

• Pediatric	
  services,	
  including	
  
dental	
  and	
  vision	
  care	
  	
  

• Prescrip>on	
  drugs	
  



Premium	
  Assistance	
  and	
  Cost	
  Sharing	
  



Tier	
  Metals	
  

•  Choose best option for needs of 
family 

•  Higher metal value, higher the 
percentage of health care 
expenses paid by health plan 

•  Minimum Coverage Plan 
•  High deductible  
•  Under 30 
•  Low Risk 





THE PENALTY TO NOT HAVING COVERAGE 
Required  to  pay  the  penalty  when  filing  taxes  at  end  of  year


*The  total  penalty  for  the  taxable  year  will  not  exceed  the  na%onal  average  of  the  annual  
premiums  of  a  bronze-­‐level  health  plan  offered  through  the  health  insurance  
marketplaces,  like  Covered  California.




SHOP	
  
Small	
  Business	
  Health	
  Op>on	
  Plan	
  

•  Roughly	
  half	
  of	
  all	
  Californians	
  
get	
  their	
  insurance	
  through	
  
their	
  job	
  

•  Highest	
  %	
  of	
  those	
  uninsured	
  
occur	
  in	
  business	
  with	
  less	
  
than	
  50	
  employees	
  

•  SHOP	
  will	
  manage	
  the	
  
financial	
  and	
  administra>ve	
  
tasks	
  of	
  running	
  an	
  employer	
  
health	
  plan	
  



Messaging  for  Covered  California




•  Anthem-­‐EPO,HMO	
  

•  Blue	
  Shield-­‐PPO	
  
•  Health	
  Net-­‐PPO,HMO	
  

•  Kaiser	
  Permanente-­‐HMO	
  

•  Molina-­‐HMO	
  

•  SHARP	
  Health	
  Plan-­‐HMO	
  

Regional	
  Providers	
  



•  Ini$al	
  Enrollment:	
  Oct	
  1st-­‐March	
  31st	
  

•  Open	
  enrollment	
  specialist	
  will	
  contact	
  consumer	
  a:er	
  lead	
  input	
  

by	
  cer$fied	
  outreach	
  specialist	
  	
  

•  Covered	
  CA	
  follows	
  up	
  (call	
  center,	
  cer$fied	
  enrollment	
  counselors	
  

and	
  insurance	
  agents)—s$ll	
  open	
  for	
  en$$es	
  to	
  apply	
  for	
  

enrollment	
  

•  CalHeers	
  California	
  Healthcare	
  Eligibility,	
  Enrollment	
  and	
  

Reten$on	
  System	
  

•  Tax	
  Penal$es	
  in	
  2014	
  

Next	
  Steps	
  



Lead  Grantees




Target:	
  Primarily	
  over	
  the	
  phone	
  educa>on	
  and	
  outreach	
  collabora>ng	
  with	
  Los	
  Angeles	
  and	
  
Riverside	
  (Southern	
  California	
  region)	
  
	
  
•  25%	
  local	
  community	
  events	
  
	
  
	
  
Examples	
  of	
  when	
  to	
  call:	
  	
  
	
  
•  Those	
  who	
  want	
  over	
  the	
  phone	
  personal	
  assistance	
  
•  Business	
  	
  (Currently	
  working	
  on	
  rela>onships	
  with	
  Chamber	
  of	
  Commerce	
  and	
  	
  business	
  

communi>es)	
  
•  Covering	
  all	
  of	
  Southern	
  California	
  

	
  
Program	
  Contact:	
  
Karis	
  Grounds	
  
kgrounds@211sandiego.rog	
  
858-­‐300-­‐1224	
  



	
  
	
  
Target:	
  Community	
  clinics	
  and	
  health	
  center	
  organiza>ons	
  (Imperial	
  and	
  San	
  Diego	
  County)	
  
	
  
•  70%	
  small	
  community	
  events	
  
	
  
Examples of when to call:  

•  Hospital	
  or	
  clinic	
  events	
  (partnering	
  with	
  10	
  community	
  clinics)	
  
•  Community	
  center	
  events	
  
•  Spanish/Vietnamese/Arabic	
  focused	
  

	
  
	
  
Program	
  Contact:	
  
Lauren	
  Abrams	
  
labrams@ccc-­‐sd.org	
  
618-­‐542-­‐4368	
  



Target:	
  Parents,	
  young	
  invisibles,	
  limited	
  English	
  proficiency	
  Spanish	
  speakers	
  (Focus	
  city	
  of	
  
San	
  Diego)	
  
	
  
•  90%	
  community	
  events,	
  some	
  presenta>ons	
  
	
  
•  Examples	
  of	
  when	
  to	
  call:	
  	
  

•  Youth	
  Events	
  “young	
  invisibles”	
  
•  Family	
  events	
  

Program	
  Contact:	
  
Sandra	
  Simmers	
  
Sandra@saysandiego.org	
  
858-­‐715-­‐2404


	
  



Collabora%on  Efforts

• 211	
  is	
  facilita>ng	
  Monthly	
  Mee>ngs	
  with	
  grantees,	
  
county	
  and	
  interested	
  organiza>ons	
  
	
  

• Shared	
  Learning:	
  Barriers/Successes	
  

• Events	
  suitable	
  for	
  each	
  organiza>on	
  

• Shared	
  Calendar	
  of	
  Events	
  



When  cons%tuents  call  for  informa%on


• Refer	
  to	
  each	
  grantees	
  website	
  for	
  local	
  upcoming	
  events	
  on	
  Covered	
  
California	
  

	
   	
  211	
  San	
  Diego	
  www.211sandiego.org	
  
	
   	
  Council	
  of	
  Community	
  Clinics	
  www.ccc-­‐sd.org	
  	
  
	
   	
  SAY	
  San	
  Diego	
  www.saysandiego.org	
  	
  

• Go	
  to	
  Covered	
  California	
  website:	
  www.coveredca.com	
  	
  

• Contact	
  each	
  organiza>ons	
  point	
  of	
  contact	
  to	
  request	
  staff	
  at	
  event	
  	
  
	
  

• Call	
  2-­‐1-­‐1	
  San	
  Diego	
  24/7	
  for	
  more	
  informa>on	
  



Poten%al  Areas  of  Confusion  for  Cons%tuents


• Pediatric	
  Dental	
  is	
  purchased	
  separately	
  

• Children	
  under	
  250%	
  FPL	
  covered	
  for	
  dental	
  under	
  Medi-­‐Cal	
  

• Covered	
  CA	
  does	
  not	
  contract/interac>on	
  with	
  Medicare	
  	
  

• No	
  wrong	
  door	
  –	
  Five	
  op>ons	
  for	
  enrollment	
  

•  In	
  general,	
  anyone	
  can	
  buy	
  into	
  the	
  Exchange,	
  but	
  not	
  
everyone	
  will	
  receive	
  a	
  subsidy	
  



Why	
  Call	
  2-­‐1-­‐1?	
  
	
  
CALL	
  211	
  because:	
  
	
  
• We	
  will	
  provide	
  the	
  clients	
  with	
  knowledge	
  and	
  necessary	
  next	
  
steps	
  to	
  be	
  enrolled	
  

• Remove	
  barriers	
  or	
  misconcep>ons	
  

• Knowledge	
  of	
  popula>on,	
  target	
  audiences	
  and	
  community	
  

• Cer>fied	
  Educators	
  

• Established	
  trusted	
  rela>onships	
  
	
  



Outreach	
  and	
  Educa$on:	
  Primarily	
  Over	
  Phone	
  and	
  Community	
  Events	
  
	
  
•  Raise	
  awareness	
  through	
  screening	
  for	
  individuals	
  who	
  fall	
  within	
  FPL	
  and	
  

those	
  without	
  health	
  insurance	
  

•  One-­‐on-­‐one	
  educa>on	
  about:	
  
•  Subsidies/cost	
  sharing	
  using	
  calculator	
  to	
  educate	
  customer	
  about	
  

affordability	
  of	
  health	
  insurance	
  
•  Metal	
  >er	
  informa>on	
  
•  Open	
  Enrollment	
  
	
  

•  Provide	
  follow	
  up	
  to	
  enrollment	
  specialist	
  	
  

•  Educate	
  and	
  refer	
  to	
  enroll	
  in	
  Medi-­‐cal	
  (in	
  house	
  benefits/enrollment	
  team)	
  

 

211  Role  within  Covered  CA

Working  in  Imperial,  Los  Angeles  and  Riverside


 

	
  



P.O. Box 420039 
San Diego, CA  92142 
 
858-300-1237 
 
wyork@211sandiego.org 
 
www.211sandiego.org 

Bill	
  York	
  
Chief	
  Opera>ng	
  Officer	
  


