
 

 

MARKETING COPYWRITER 
 
A company that prioritizes professional growth; a company that provides work-life balance; a company 
that values its staff — that’s the sort of company CNECT is. A member of the Health Center Partners' family 
of companies, named one of San Diego's Best Places to Work in 2021 and 2022, CNECT is a group 
purchasing organization (GPO) that appreciates its employees just as much as its members. 
 
As a member of our creative team, the marketing copywriter will create and edit copy for a variety of 
projects (including print, web, video, and social media), working closely with the marketing team to 
brainstorm ideas, create concepts, and develop messaging. Thorough research and interviews will be 
required to understand the GPO industry, products/services, branding, and marketing goals. This position 
will deliver complete and original copy, with a focus on messaging that achieves company objectives and 
elevates the CNECT brand. 
 
Responsibilities Overview 

 
• Crea te  and  ed it con ten t for use  in  a  varie ty of applica tions, including website  con ten t, em ail 

cam paigns, newsle tte rs, b logs, video scrip ts, socia l m edia  conten t, flye rs, p re ss re leases and  
othe r m arke ting m ate ria ls to  prom ote  CNECT 

• Responsib le  for deve loping clea r, pe rsuasive , and  e ffective  m arke ting copy tha t bu ilds on  our 
e stab lished  com pany im age  and  d irectly in fluences m em bers and  prospective  m em bers while  
driving business re su lts tha t support key m arke ting in itia tives and  m ain ta ins CNECT’ voice  and  
va lue . 

• Conduct thorough  re search  to  understand  contracts, industry top ics, p ractices and  othe r 
in form ation  from  both  exte rna l and  in te rna l sources as needed  for con ten t crea tion  

• Crea te  and  conduct su rveys to  m em bers and  poten tia l m em bers to  com pile  da ta  used  to  
gene ra te  stra tegies, concepts, and  copy 

• Use  search  engine  optim iza tion  (SEO) stra tegie s in  writing to  m axim ize  the  on line  visib ility of a  
website  in  search  re su lts 

• Use  pe rsuasive  writing to  engage  ta rge ted  audiences and  track, ana lyze , and  optim ize  conten t 
pe rform ance  with  the  goal of d riving conversions 

• Mainta in  up-to-da te  knowledge  of com m unica tion  and  m em ber-re la ted  industry trends 
• Have  thorough  understanding of m em ber needs and  pe rspective , ga the ring inform ation  as 

necessary to  ach ieve  project goa ls 
• Work with  the  m arke ting team  to  keep a  schedu le  of de live rab les and  ensures a ll copy needs a re  

m e t on  tim e  
• Other du ties as assigned . 
 
 
Skills 
• Ability to  crea te  re levan t con ten t and  headlines tha t enhance  use r/m em ber expe rience  and  

encourage  them  to  tune  in . 
• Polished  writing skills  u tilizing prope r tone , accura te  sen tence  structu re , and  exce llen t gram m ar.  
• Deta il-orien ted . Dem onstra te s h igh  degree  of precision  and  accuracy with  respect to  ed iting and  

proofreading. 



• Strong re search  skills , with  the  ab ility to  form ula te  an  issue , incorpora te  existing knowledge , and  
apply it to  con ten t crea tion .   

• Constan t understanding and  knowledge  of the  Com pany's cu rren t activitie s and  processes. 
• Powerfu l com m unica tion  and  presen ta tion  skills , both  written  and  ve rba l. Ability to  

com m unica te  in  a  com pelling and  a rticu la te  m anner across a  varie ty of p la tform s.  
• Strong organiza tiona l skills , with  the  ab ility to  m ee t m ultip le  deadlines and  m anaging workflows. 
• Evalua te s the  u rgency of projects and  m akes decisions in  a  dynam ic and  often  am biguous 

environm ent. 
• Ability to  m ultitask and  work on  m ultip le  projects sim ultaneously.  
• Consisten tly provides project sta tus upda tes to  m anager and  team  m em bers. 
• Ability to  engage  and  presen t va lue  and  work products to  m ultip le  leve ls of m anagem ent with in  

the  departm en t and  Com pany.  
• Ability to  work independen tly in  a  fast-paced , au tonom ous environm ent. 
• In te rm edia te  com pute r skills , includ ing advanced  proficiency in  the  Microsoft Office  su ite  and 

re levant program s. 
 

Qualifications 
• Bache lor’s degree  in  Marke ting, Com m unica tions, English , Journa lism  or re la ted  fie ld  requ ired . 
• Minim um  of 2 to  5 years’ expe rience  as a  Copywrite r requ ired . 
• Knowledge  of WordPress, Sa lesForce  Marke ting Cloud , SEO tools, and  Google  Analytics pre fe rred . 
• Strong healthcare industry acumen preferred. 
• Capable of managing a flexible B2B healthcare content calendar responsive to changing market 

dynamics and priorities. 
 
Geographic Location, Standard Business Hours, and Travel Requirements 
• Located in the continental U.S. within no more than a 60-minute radius of a major U.S. airport (a hub, 

not a regional airport). 
• Business hours are generally 8:00-5:00 PST. 
• A minimum of 15% travel is required for business purposes and staff development. 
 
Physical Requirements 
• Ability to sit or stand for long periods of time. 
• Ability to reach, bend, and stoop. 
• Physical ability to lift and carry up to 20lbs. 
 
About CNECT 
 
We’re CNECT, a national group purchasing organization (GPO) with more than 40 years of industry 
experience that provides its members access to discounts and services specifically designed to enhance 
their financial strength. Without compromising quality, we strive to leverage the lowest possible price 
on contracted services and products for our 9,300+ members. 
 
Though we work with organizations in many industries, a large portion of our member base resides in 
healthcare, and our parent company advocates at county, state, and national level on behalf of its 
members, primary care providers. Along with connecting our members with the best possible prices on 
more than 3,000 contracts, CNECT is passionate about health equity and supporting the cause of our 
parent company. For more information on CNECT, please visit www.cnectgpo.com. 
 
To apply, please email a cover letter, resume, and salary expectations to jobs@hcpsocal.org or fax to 
(619) 542-4350. 

http://www.cnectgpo.com./
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